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_________________________________________________________________________________________________________________________ 

Abstract: The Anatolian peninsula is a unique geography which harbors almost all development stages of 
human history. As a piece of land that witnessed almost all the cultural, political, social and economic 
structures established by humanity including the first settlements built following the hunter-gatherer 
cultures, the start of agriculture, the foundation of the first central states following the principalities of the 
Bronze Age, the formation of empires following the Ancient Polis (city) States, Anatolia has a naturally rich 
archaeological heritage. In order to make use of this rich historical and cultural heritage in an efficient and 
sustainable way, especially in the tourism sector, one needs to determine the strengths and weaknesses of 
this potential. This study aims to make better use of the tourism potential of Western Anatolia by 
examining the strengths and weaknesses of the region with SWOT analysis method on Western Anatolia 
sample. 
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1. INTRODUCTION 

Historical and cultural tourism (HCT) can be defined as "a tourism phenomenon that aims to witness, 
experience and acquire knowledge about the concrete and intangible values belonging to the 
contemporary and ancient cultures and that consists of direct and/or indirect activities based on the 
acquisition of products and services related to this" [1]. Tourism attractions which are subject to cultural 
tourism can be classified as natural and artificial attractions. Natural attractions are not human-made; 
they are formed spontaneously as a result of climatic or natural phenomena. Travertines, water sources 
such as sea, lake, waterfall, formations such as mountains, canyons, swallow holes and caves are examples 
of natural attractions. Artificial attractiveness is created by humans over time. Cities, bridges, tombs, 
places of worship, towers and parks are examples of artificial attractiveness [2]. Both natural and artificial 
attractions are the main reasons for tourism activity. The higher the number of tourist attractions in a 
region, the higher the expected demand for tourism in the region. According to data of the World Tourism 
Organization (WTO), approximately one third (37%) of the tourism movements take place for artistic, 
musical, historical and religious reasons [3]. 

Although Turkey is one of the world's leading HCT destinations, it does not make full use of the 
tourism potential provided by the geographical and historical richness it possesses. Unveiling Turkey's 
tourism potential and pursuing suitable policies for this is of importance in order to develop the sector in 
a more planned way [4]. Therefore, in order for a region to develop any sector and increase the market 
share it has in the sector at stake, it must first reveal its current situation, it should first assert its current 
situation, identify its strengths and weaknesses and determine the opportunities and threats related to 
the sector [5]. For this reason, within the context of laying the ground for tourism, conducting research 
and studies on certain issues such as creating a cultural inventory in particular, determination of 
potential, and SWOT analysis is of paramount importance in order to develop HCT in the areas with 
certain potential regarding cultural heritage in Western Anatolia (WA) which constitutes the backbone of 
the cultural tourism assets in Turkey [6].  

The studies carried out to date have examined the potential of rural tourism [7], congress tourism 

potential [8], health tourism potential [9], yacht tourism potential [10], thermal tourism potential [11] in 
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